This month I had expected to be writing about a "Post COVID-19" world we would be living in, however experts are not sure when the existential threat of this menacing virus will be over. From my vantage in the United States, we are nowhere out of the woods at the time of this writing. Paramount is the development of a proven vaccine and just as important, widespread testing to determine who has been infected and how contagious they may be. In addition, so little is known about this insidious microbe and how it selectively affects some people and not others. Hence we will be operating in a "New Normal" for the foreseeable future.

Now that the dust has begun to settle, our working lives have been indelibly changed. Not only the mechanics of how we work, but also the economic impact on the manner in which we operate. Many questions remain unanswered as to whether the virus can be contained and how people can be protected from existing and future outbreaks. Regardless, our approach to how we manage our businesses and working conditions will never be the same.

First of all, the notion of requiring physical human contact in business development, administration, production and sales transactions has been significantly altered. The New Normal has us all accustomed to working at home and conducting meetings over the internet. For many of us more entrepreneurial types this is nothing new. For those of you used to pulling into the same parking space every workday and traipsing into your respective office or laboratory this represents a sea change. Similarly, sales and tech service professionals, although accustomed to a home based office, will now have to manage customers and troubleshoot problems remotely for the time being.

On a macro scale the economic impact of these changes cannot be overstated. Travel related industries will suffer and its players will be forced to consolidate or go out of business. Hotels, airlines, cruise ship lines, convention centers, taxi services and car rental firms will all be adversely affected. Small mom-and-pop enterprises will be the hardest hit and will undoubtedly struggle and/or eventually close. Conventions and conferences will morph into virtual entities. The American Coatings Show/Conference was cancelled and the presentations are now being offered virtually on-line. Furthermore product showcases from exhibitors will also be made available through the same medium. The economic impact of this transition is staggering. Not only the convention center, but also the local hotels, restaurants and pubs will experience precipitous drops in sales; not to mention the revenues of the coating association.

People will have to explore alternate means of marketing, promotion and information sharing. On-line courses and webinars will become commonplace. Podcasts and YouTube shows will grow in popularity. Interestingly the introverts who grew up fixated on a video game screen will find new comfort in their new working conditions.

Unfortunately business will no longer operate as usual. A huge recession will probably linger for a year or so. Global business will retreat into a more isolationist scale especially between the US (and most of the Western World) and China. Nationalism will become more prominent and saber-rattling will ensue. The price of oil will remain at unprecedented lows. Unemployment now at record highs will take 18 to 24 months to rebound.

On a sad note, the powder coating industry lost an amazing formulator and a true gentleman. Edmund Mahn, a senior scientist at Sherwin-Williams powder coating division, loosened his bonds with this earth on April 16^th^. Edmund was a friend and fellow technologist who I met about 20 years ago. He was a kind and gentle man, patient and very insightful. He was a thoughtful mentor to many up-and-coming technologists and just a joy to be around.
